
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 

  
 

 
 
 
 
 
 
 
 

EXECUTIVE SUMMARY 

National Safety Council 
1121 Spring Lake Drive 
Itasca, IL 60143 
Tel. No.: (630) 285-1121 
Fax No.: (630) 285-1315 
 
 
 
 

CHANNELS 

BRAND REPORT 
FOR THE 6 MONTH PERIOD ENDED JUNE 2020 

No attempt has been made to rank the information contained in this report in order of importance,  
since BPA Worldwide believes this is a judgment which must be made by the user of the report. 

SAFETY+HEALTH, the official magazine of the National Safety Council Congress & Expo, is a 
B2B brand intended for individuals and National Safety Council members with broad-based 
interest in occupational safety. The brand content and editorial scope of the publication 
includes news, trend analysis, and practical content to assist employers in keeping employees 
safe on the job. The content of every issue is also available to subscribers globally via the 
online digital version. 
 

Below are the average contacts per occurrence, including frequency per period reported. 

 Non-Paid Paid Average 

SAFETY+HEALTH MAGAZINE  
(6 issues in the period)  

78,131 13,202 91,333 

(See Paragraph 3b for Format Type and Source)    

SAFETY+HEALTH WEBSITE  
(Monthly Users with 455,018 average Pageviews) 268,607 - 268,607 

 
 
 

 

 

BRAND REPORT PURPOSE  
The Brand Report provides a deeper understanding and identification of all audited touch 
points with customers that have interest in the brand. It is designed to present analysis of all 
communication channels, including a brand’s unique users within each channel of, but not 
across, multiple media platforms. This non-integrated report contains data for each separate 
media channel as indicated in the Executive Summary. No attempt has been made to identify 
or eliminate duplication that may exist across media channels. 

 
 

6 issues in the period 
91,333 average circulation 
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www.bpaww.com No attempt has been made to identify or eliminate duplication that may exist across media channels. 



1.  AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD 

 
Total  

Qualified 
Qualified  
Non-Paid 

Qualified  
Paid 

Qualified 
Circulation Copies Percent Copies Percent Copies Percent 

Individual 47,995 52.5 47,888 52.4 107 0.1 
Sponsored 
Individually  
Addressed 

- - - - - - 

*Membership 
Benefit 43,193 47.3 30,173 33.0 13,020 14.3 

Multi–Copy Same  
Addressee 145 0.2 70 0.1 75 0.1 

Single Copy Sales - - - - - - 
  TOTAL 

QUALIFIED 
CIRCULATION 

91,333 100.0 78,131 85.5 13,202 14.5 

*See Additional Data 

 
 
 
 
 
  
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

MAGAZINE CHANNEL                           Official Publication of: National Safety Council/Established: 1919/ 
                                                                                                                                                                              Issues Per Year: 12 

3a.  BUSINESS/OCCUPATION BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2020 
This issue is -% or 14 copies above the average of the other 5 issues reported in Paragraph 2. 

Classification by Function (Note) 
Unique Total  
Qualified* 

Percent 
of Total Print Digital 

Safety, Health & Environmental Management (Note 1) 54,781 60.0 51,947 4,043 
Executive Management (Note 2) 8,686 9.5 8,247 567 
Human Resource Management (Note 3) 2,159 2.4 2,000 205 
Training Management (Note 4) 1,772 1.9 1,523 321 
Risk/Loss Control Management (Note 5) 2,017 2.2 1,793 318 
General Management (Note 6) 4,907 5.4 4,522 501 
First Responder (Note 7) 457 0.5 367 118 
Manufacturer/Distributor Rep/Student 820 0.9 691 171 
Other Titled and Non-Titled 15,746 17.2 14,910 967 

UNIQUE TOTAL QUALIFIED CIRCULATION* 91,345 100.0 86,000 7,211 
  PERCENT 100.0  94.1 7.9 

*Unique Total Qualified represents unique recipients, not the sum of Print and Digital. 
Note: SAFETY + HEALTH serves individuals allied to the field. 
Note 1: Includes Directors, Assistant Directors, Vice Presidents, Administrators, Engineers, Managers, Coordinators, Supervisors, Superintendents, and Industrial Hygienists, including 
members of BCSP 
Note 2: Includes COOs, Owners, Chairmen, Postmasters/Executives, Presidents, Vice Presidents, CEOs, CFOs, Principals, General Managers, Executive Directors and Directors of 
Purchasing 
Note 3: Includes Directors and Managers 
Note 4: Includes Officers, Directors, Coordinators, Managers and Trainers 
Note 5: Includes Directors, Managers, Supervisors and Specialists 
Note 6: Includes Plant, Production and Operations Managers, Supervisors, Coordinators 
Note 7: Includes Firefighter, Police, and EMT/Paramedics 

3b. QUALIFICATION SOURCE BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2020 
 Qualified Within     

Qualification Source 1 Year 2 Years 3 Years Print Digital 
Unique Total  
Qualified* Percent 

I. Direct Request: 3,210 4,527 4,393 7,315 6,600 12,130 13.3 
II. Request from recipient’s company: 225 218 447 874 18 890 1.0 
III. Membership Benefit: 39,336 7,170 - 45,996 554 46,506 50.9 
IV. Communication (other than request): - - - - - - - 
V. TOTAL – Sources other than above (listed alphabetically): 31,819 - - 31,815 39 31,819 34.8 

Association rosters and directories  - - - - - - - 
Business directories  - - - - - - - 
Manufacturer’s, distributor’s, and wholesaler’s lists - - - - - - - 
**Other sources  31,819 - - 31,815 39 31,819 34.8 

VI. Single Copy Sales: - - - - - - - 
UNIQUE TOTAL QUALIFIED CIRCULATION* 74,590 11,915 4,840 86,000 7,211 91,345 100.0 

PERCENT  81.7 13.0 5.3 94.1 7.9 100.0  
*Unique Total Qualified represents unique recipients, not the sum of Print and Digital. 
**See Additional Data 
 

FIELD SERVED 
SAFETY+HEALTH serves individuals allied to the field. 
 

DEFINITION OF RECIPIENT QUALIFICATION 
Qualified recipients are members and non-members of National Safety Council who are 
engaged in the job functions of Safety Health & Environmental Management, Executive 
Management, Human Resources Management, Training Management, Risk/Loss Control 
Management, General Management, First Responder, and other functions allied to the field. 

 

AVERAGE NON-QUALIFIED CIRCULATION 
Non-Qualified 

Not Included Elsewhere 
 

Copies 

Other Paid Circulation - 

Advertiser and Agency 2,637 

Allocated for Trade Shows  
and Conventions - 

All Other 996 

TOTAL 3,633 

 

2. QUALIFIED CIRCULATION BY ISSUES FOR PERIOD 

2020 Issue Print Digital 
Unique Total  
Qualified* 

January 86,000 7,098 91,226 

February 86,000 7,132 91,264 

March 86,000 7,173 91,305 

April 86,000 7,260 91,377 

May 86,000 7,211 91,345 

June 86,000 7,352 91,483 

*Unique Total Qualified represents unique recipients,  
not the sum of Print and Digital. 
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Kentucky 1,326 91 1,386  
Tennessee 1,768 111 1,841  
Alabama 1,331 70 1,372  
Mississippi 499 49 528  

EAST SO. CENTRAL 4,924 321 5,127 5.6 
Arkansas 573 34 599  
Louisiana 1,804 85 1,865  
Oklahoma 1,818 128 1,921  
Texas 6,858 492 7,193  

WEST SO. CENTRAL 11,053 739 11,578 12.7 
Montana 252 24 272  
Idaho 483 33 506  
Wyoming 304 12 314  
Colorado 1,737 115 1,827  
New Mexico 576 38 597  
Arizona 1,168 95 1,228  
Utah 782 57 819  
Nevada 559 56 596  

MOUNTAIN 5,861 430 6,159 6.7 
Alaska 500 32 520  
Washington 1,788 186 1,911  
Oregon 686 85 746  
California 8,638 564 8,989  
Hawaii 519 28 539  

PACIFIC 12,131 895 12,705 13.9 
UNITED STATES 85,521 5,778 89,436 97.9 

U.S. Territories  95 33 125  
Canada 276 184 460  
Mexico - 54 54  
Other International  - 1,152 1,152  
APO/FPO  108 10 118  

UNIQUE TOTAL 
QUALIFIED 

CIRCULATION* 
86,000 7,211 91,345 100.0 

 

Maine 393 27 409  
New Hampshire 733 29 750  
Vermont 160 12 167  
Massachusetts 1,458 94 1,532  
Rhode Island 281 12 288  
Connecticut 811 53 841  

NEW ENGLAND 3,836 227 3,987 4.4 
New York 3,188 249 3,352  
New Jersey 1,862 112 1,937  
Pennsylvania 5,019 304 5,228  

MIDDLE ATLANTIC 10,069 665 10,517 11.5 
Ohio 2,965 247 3,136  
Indiana 1,735 129 1,817  
Illinois 4,323 257 4,515  
Michigan 2,054 176 2,175  
Wisconsin 2,161 165 2,278  

EAST NO. CENTRAL 13,238 974 13,921 15.3 
Minnesota 1,601 125 1,680  
Iowa 1,658 84 1,718  
Missouri 1,771 116 1,853  
North Dakota 302 32 322  
South Dakota 572 35 602  
Nebraska 1,641 56 1,683  
Kansas 703 45 736  

WEST NO. CENTRAL 8,248 493 8,594 9.4 
Delaware 345 18 356  
Maryland 1,987 124 2,071  
Washington, DC 372 31 390  
Virginia 2,432 147 2,531  
West Virginia 526 30 545  
North Carolina 2,895 174 3,014  
South Carolina 1,576 97 1,640  
Georgia 3,076 157 3,174  
Florida 2,952 256 3,127  

SOUTH ATLANTIC 16,161 1,034 16,848 18.4 
*Unique Total Qualified represents unique recipients, not the sum of Print and Digital. 
**See Additional Data 

GEOGRAPHICAL BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2020** 

State Print Digital 
Unique Total 
Qualified* Percent State Print Digital 

Unique Total 
Qualified* Percent 

 

AVERAGE ANNUAL AUDITED QUALIFIED CIRCULATION AND CURRENT UNAUDITED BRAND REPORTS 
 Audited Data Audited Data Audited Data Audited Data Audited Data Circulation Claim 

6-Month Period Ended: 
July – December  

2017 
January – June  

2018 
July – December  

2018 
January – June  

2019 
July – December  

2019 
January – June  

2020* 
Unique Total Audit Average Qualified***:  88,233 90,049 91,000 91,183 91,410 91,333 
Unique Qualified Non-Paid Total***: 74,287 75,157 75,776 76,735 77,094 78,131 

Print: 72,105 71,209 70,996 71,770 71,900 73,023 
Digital: 7,505 8,655 8,178 7,908 7,552 6,979 

Unique Qualified Paid Total***: 13,946 14,892 15,224 14,448 14,316 13,202 
Print: 13,946 14,790 15,004 14,230 14,101 12,977 
Digital: - 151 253 240 236 225 

Post Expire Copies included in Total 
Qualified Circulation: **NC **NC **NC **NC **NC **NC 

Average Annual Order Price: **NC **NC **NC **NC **NC **NC 
*NOTE: January – June 2020 data is unaudited. With each successive period, new data will be added until six 6-month periods are displayed. 
**NC = None Claimed. 
***Unique Total Qualified represents unique recipients, not the sum of Print and Digital. 
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  PUBLISHER’S AFFIDAVIT 
 

About BPA Worldwide 
A not-for-profit organization since 1931 and headquartered in Shelton, Connecticut, USA, BPA has a global membership, spanning more than 20 countries. The organization conducts 
2,500+ audits for media brands in print, online/digital and live events. In addition, the BPA-iCompli division verifies compliance to defined industry standards, provides technology 
assurance, and certifies organization’s sustainability practices and reporting. BPA is supported by 4,000+ advertiser and agency members. The latest innovation to move the industry 
forward is the BPA Media Exchange, a brand-safe and audited cooperative marketplace which offers automated solutions for the buying and selling of digital advertising. 
 

We hereby make oath and say that all data set forth in this statement are true. 
 Deborah Meyer, Publisher 
 Richard Jarrett, Circulation Director 
(At least one of the above signatures must be that of an officer of the publishing company or its 
authorized representative.) 
IMPORTANT NOTE: 
This unaudited brand report has been checked against the previous audit report. 
It will be included in the annual audit made by BPA Worldwide. 

Date signed July 21, 2020 
State Illinois 
County DuPage 
Received by BPA Worldwide July 21, 2020 
Type BD 
ID Number S287B0J0 

MAGAZINE: 
METHOD OF DISTRIBUTION: 
All qualified circulation conforms to the field served and definition of recipient qualification, as reported. Print copies are distributed via postal services or other carriers. 
Recipients of the digital version are notified via email when the version is available. 
 
STATEMENT OF CONTENT PLATFORM: 
Editorial Replica – If a print edition exists, editorial and design are unchanged from the original print edition. Each issue’s content and design are identical to the original 
edition. Apart from minor updates, the content cannot change once the issue is made available. 
 
PARAGRAPH 1: 
Qualified paid Membership Benefit subscriptions averaging 13,020 copies were sold to qualified recipients at the following subscription prices: $35.11.  Members yearly 
subscription price is included in the dues and is non-deductible therefrom. 
 
PARAGRAPH 3b: 
Other sources include 2 sources of circulation for quantities of 4,577 copies or 5.0% to 27,242 copies or 29.8%, including Board of Certified Safety Professionals. 
 
AVERAGE ANNUAL ORDER PRICE: 
This figure is not available and therefore not reported herein. 
 
GEOGRAPHIC DISTRIBUTION: 
Geographic data for Website is not reported at the media owner’s option. 
 
 

ADDITIONAL DATA 

WEBSITE CHANNEL                  

WWW.SAFETYANDHEALTHMAGAZINE.COM 
 

2020 
    

Pageviews Sessions Users Average Session Duration 
January 590,068 383,400 337,299 0:55 
February 493,920 332,165 293,796 0:58 
March 447,167 320,501 278,059 1:02 
April 426,550 299,569 252,730 1:05 
May 388,051 272,424 229,178 1:04 
June 384,354 264,646 220,582 1:07 

AVERAGE: 455,018 312,117 268,607 1:01 
January – June 2020 data was provided by Google Analytics. All website activity is audited by BPA Worldwide.  
 

 

Pageviews: A Pageview is recorded each time a page implanted with the JavaScript code (tag) is displayed in a browser window. This will occur whether the page is 
served directly from the web server, from a proxy, or from the browser’s cache. 
Sessions: A single continuous set of activity attributable to a cookied browser resulting in one or more pulled text and/or graphics downloads from a site. A period of 30 
minutes of inactivity will terminate the session. 
Users: An identified and unduplicated Cookied Browser that accesses Internet content or advertising during a measurement period. 
Average Session Duration: The time visitors remain on a site per session. 
 

WEBSITE GLOSSARY 
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